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(C0.1) Give a general description and introduction to your organization.

CBS Corporation (NYSE: CBS.A and CBS) is a U.S. based mass media company that creates and distributes industry-leading
content across a variety of platforms to audiences around the world. The Company has businesses with origins that date back to the
dawn of the broadcasting age as well as new ventures that operate on the leading edge of media. CBS owns the most-watched
television network in the U.S. and one of the world’s largest libraries of entertainment content, making its brand — “the Eye” — one of
the most recognized in business. The Company’s operations span virtually every field of media and entertainment, including cable,
publishing, local TV, film, and interactive and socially responsible media. CBS’s businesses include CBS Television Network, The
CW (a joint venture between CBS Corporation and Warner Bros. Entertainment), CBS Television Studios, CBS Studios International,
CBS Television Distribution, CBS Consumer Products, CBS Home Entertainment, CBS Interactive, CBS Films, Showtime Networks,
CBS Sports Network, Pop (a joint venture between CBS Corporation and Lionsgate), Smithsonian Networks, Simon & Schuster, CBS
Television Stations, and CBS EcoMedia.

CBS Corporation is headquartered in New York, New York with operations across the U.S. and internationally.

Over the past two years, CBS has accelerated its efforts to become more environmentally sustainable and empower its suppliers and
audiences to do the same, and also to be more transparent about its efforts, practices, and data around environmental sustainability
and other corporate responsibility topics.  These efforts include the creation of an Executive Sustainability Council who is
championing efforts inside CBS both to improve sustainability and to report on results.  At the end of this reporting period, calendar
year 2017, we initiated a sustainability materiality assessment with a third party agency to help determine our most material topics
including environmental, social and governance measures.  The results of this assessment will be used in 2018 to drive additional
narrative and data collection with prioritization on what our broad stakeholder community considers our most relevant and impactful
topics and will culminate in our first comprehensive sustainability report by the end of 2018.

We are investing in a global software platform to help collect, validate, and analyze sustainability data and putting processes and
teams in place to ensure that these activities are managed and maintained. These investments began in 2016 and have continued
through 2017 and are already planned to continue through 2020.  These investments have led to significant changes and
enhancements in our ability to calculate and disclose energy and carbon data to CDP and our other stakeholders.  This CDP
disclosure reflects the increase in the direct measurement of sites total energy use, the ability for the first time to estimate energy use
and carbon at sites where we do not measure, the ability for the first time to provide breakdowns of energy and carbon, and the
inclusion of Scope 3 business travel related carbon.  These changes have led us to restate our 2016 baseline data in this disclosure.
  Due to the acquisition of Ten Network in Australia which was effected on November 16, 2017, we also expect to provide an adjusted
baseline in our 2018 data.  This report excludes energy and carbon from these newly acquired facilities for the 35 days in 2017 when
Ten Network was part of CBS as we are still collecting energy their data.

CBS recognizes that, although internal efforts to report and reduce environmental impacts are important, the ability for CBS to help
our customers and audiences understand and act on sustainability issues is even greater.  Through our audience outreach programs
including CBS Cares, we educate and encourage our audiences to take personal action on climate change.  Through our EcoMedia
and Givewith programs, we help companies connect and work with organizations to multiply efforts and bring more value through their
media spend.

We realize that there is still much to do and have already begun to identify and think about additional areas where we still do not
collect data including vehicle fuel consumption, back-up and on location generator fuel consumption, and leased stage and on location
energy use.  However, we are very excited about the progress that we have made in the past two years and the opportunities that lay
ahead of us.
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(C0.2) State the start and end date of the year for which you are reporting data.

Start date End date Indicate if you are providing emissions data for past
reporting years

Select the number of past reporting years you will be providing
emissions data for

Row
1

January 1
2017

December 31
2017

Yes 1 year

Row
2

January 1
2016

December 31
2016

<Not Applicable> <Not Applicable>

Row
3

<Not
Applicable>

<Not
Applicable>

<Not Applicable> <Not Applicable>

Row
4

<Not
Applicable>

<Not
Applicable>

<Not Applicable> <Not Applicable>

C0.3

(C0.3) Select the countries/regions for which you will be supplying data.
Australia
Canada
China
Cuba
France
Germany
India
Israel
Italy
Japan
Netherlands
Russian Federation
Singapore
Switzerland
United Kingdom of Great Britain and Northern Ireland
United States of America

C0.4

(C0.4) Select the currency used for all financial information disclosed throughout your response.
USD

C0.5

(C0.5) Select the option that describes the reporting boundary for which climate-related impacts on your business are being
reported. Note that this option should align with your consolidation approach to your Scope 1 and Scope 2 greenhouse gas
inventory.
Operational control

C1. Governance

C1.1
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(C1.1) Is there board-level oversight of climate-related issues within your organization?
Yes

C1.1a

(C1.1a) Identify the position(s) of the individual(s) on the board with responsibility for climate-related issues.

Position of
individual(s)

Please explain

Chief
Operating
Officer (COO)

The COO is responsible for monitoring and managing operational risks and opportunities for CBS including those related to environmental
sustainability. The Executive Sustainability Council provides information as needed or requested to the COO as needed for board level reporting
and decision making.

Chief
Executive
Officer (CEO)

The CEO provides support for improving the environmental sustainability of CBS and our stakeholders. He participates in sustainability activities,
such as the annual Eye on the Environment event.

C1.1b

(C1.1b) Provide further details on the board’s oversight of climate-related issues.

Frequency with which climate-
related issues are a scheduled
agenda item

Governance mechanisms into
which climate-related issues
are integrated

Please explain

Sporadic - as important matters
arise

Reviewing and guiding strategy
Reviewing and guiding risk
management policies
Other, please specify (Investor
relations)

The CBS Board reviews and evaluates business risks and opportunities for the corporation.
Climate-related issues are not viewed as presenting substantive risk to the corporation to
warrant regular discussion.

C1.2
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(C1.2) Below board-level, provide the highest-level management position(s) or committee(s) with responsibility for climate-
related issues.

Name of the position(s)
and/or committee(s)

Responsibility Frequency of
reporting to
the board on
climate-
related issues

Sustainability committee
Executive Sustainability
Council

Both assessing and managing climate-related risks and opportunities As important
matters arise

Environmental, Health, and
Safety manager

Both assessing and managing climate-related risks and opportunities As important
matters arise

Other committee, please
specify (Energy Management
Working Group)

Managing climate-related risks and opportunities
This working group is responsible for identifying, promoting, and supporting deployment of energy and carbon
reduction technologies across the CBS facilities portfolio. It includes members from EHS, facilities, real estate, and
procurement. The group meets at least quarterly and communicates regularly via e-mail. Projects and potential
projects are currently captured in a spreadsheet and is planned to be transferred to the CBS' EHSS system by the
end of 2018.

As important
matters arise

Other committee, please
specify (Sust. Data Integrity
Working Group)

Other, please specify (Ensuring data accuracy and transparency)
The Sustainability Data Integrity Working Group evaluates data being used for energy and climate change
reporting ensuring that data is accurate and that estimates are created in a transparent manner. This team meets
at least quarterly and has established cadence of data exchanges for inputs and updates to the CBS' EHSS
system.

Not reported to
the board

Safety, Health, Environment
and Quality committee
Environmental Health and
Safety Council

Both assessing and managing climate-related risks and opportunities As important
matters arise

Facility manager Both assessing and managing climate-related risks and opportunities Not reported to
the board

Chief Procurement Officer
(CPO)
CBS Strategic Sourcing

Both assessing and managing climate-related risks and opportunities As important
matters arise

Procurement manager
CBS Strategic Sourcing

Both assessing and managing climate-related risks and opportunities Not reported to
the board

Public affairs manager
Senior Vice President -
Corporate Communications
and Senior Vice President -
Investor Relations perform this
function for CBS

Both assessing and managing climate-related risks and opportunities As important
matters arise

C1.2a
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(C1.2a) Describe where in the organizational structure this/these position(s) and/or committees lie, what their associated
responsibilities are, and how climate-related issues are monitored.

The primary committee is the Executive Sustainability Council which has representatives from across all the major CBS corporate
functions.  The Council is led by the Senior Vice President of Investor Relations and includes senior leaders from legal, procurement,
human resources, marketing and communications, real estate, facilities, IT, investor relations, and EcoMedia.  The Council sets the
direction of the sustainability initiatives, reporting, and funding.  The Executive Sustainability Council meets at least quarterly.

Beneath this committee are the Energy Management Working Group and Sustainability Data Integrity Working Group which include
managers from the teams included in the Executive Sustainability Council.  These working groups are responsible for taking specific
actions and communicating with the appropriate stakeholders in the business units and at the sites.  The Energy Management
Working Group focuses on identification, development, and support of energy and carbon reduction projects including best practice
sharing.  The Sustainability Data Integrity Working Group supports reporting and data analysis by ensuring data is made availability
from the many different systems and groups within CBS and that the data is consistent, accurate, regularly refreshed.  The working
groups meet monthly, and communicate more frequently on specific activities and projects.

The EHS Manager works with the Facilities Managers directly and through the EHS Council supporting energy projects as well as
other environmental, health and safety issues.  The EHS Council meets annually for discussion, strategy setting, and training.  There
is also a monthly EHS newsletter which is sent to all Facilities Managers.

CBS Strategic Sourcing takes an active roles in helping business units make more environmentally sustainable procurement
decisions by identifying and helping to evaluate more sustainable supply chain options.  These procurement activities include energy
and renewable energy, consumables such as paper and set construction materials, business travel, waste management, and other
facilities services.

C1.3

(C1.3) Do you provide incentives for the management of climate-related issues, including the attainment of targets?
Yes

C1.3a
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(C1.3a) Provide further details on the incentives provided for the management of climate-related issues.

Who is entitled to benefit from these incentives?
Environmental, health, and safety manager

Types of incentives
Recognition (non-monetary)

Activity incentivized
Emissions reduction project

Comment
The EHS manager is expected to promote and assist environmental sustainability projects across the CBS portfolio. Exemplary
performance on specific projects as well as developing processes and systems to improve data and transparency is recognized
through the Executive Sustainability Council and management team.

Who is entitled to benefit from these incentives?
Facilities manager

Types of incentives
Recognition (non-monetary)

Activity incentivized
Efficiency project

Comment
Exemplary results for either efficiency or emissions reduction projects are recognized for facilities managers both through their
business units as well as through the Executive Sustainability Council.

Who is entitled to benefit from these incentives?
Other, please specify (EcoMedia division employees)

Types of incentives
Monetary reward

Activity incentivized
Other, please specify (Increasing sales of EcoMedia products)

Comment
EcoMedia employees and managers have compensation that is tied in part to performance of the EcoMedia and Givewith product
lines.

C2. Risks and opportunities

C2.1

(C2.1) Describe what your organization considers to be short-, medium- and long-term horizons.

From (years) To (years) Comment

Short-term 0 1 Aligned to annual budgeting and capital appropriations cycle

Medium-term 1 3 Forecast budgets and capital appropriations for current year include 3 year projection and is performed annually

Long-term 3 10 Long term planning for technology enhancements and deployment, macro industry trends, and real estate decisions

C2.2
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(C2.2) Select the option that best describes how your organization's processes for identifying, assessing, and managing
climate-related issues are integrated into your overall risk management.
A specific climate change risk identification, assessment, and management process

C2.2a

(C2.2a) Select the options that best describe your organization's frequency and time horizon for identifying and assessing
climate-related risks.

Frequency
of
monitoring

How far into
the future are
risks
considered?

Comment

Row
1

Six-monthly
or more
frequently

>6 years CBS regularly evaluates risks and opportunities for our businesses including the risks and opportunities presented by climate
change. In particular, reputational and investor risk are regularly discussed in the Executive Sustainability Council meetings.
Opportunities, most notably the expansion of the EcoMedia and GiveWith platforms, are also regularly discussed.

C2.2b

(C2.2b) Provide further details on your organization’s process(es) for identifying and assessing climate-related risks.

 CBS routinely monitors and evaluates the risks and opportunities associated with climate change. Those risks and opportunities are
evaluated both at the corporate and business unit level and at the site level. The scope of the risks and opportunities considered
includes:

Regulatory and legislative developments; 
Potential physical aspects of climate change; 
Customer needs;
Physical plant siting, developments and modifications; 
Business planning;
Reputation; and 
Investor concerns.

Corporate and business unit level groups perform corporate-wide analysis and support the evaluations occurring at the site level.
These groups include the Sustainability Executive Council, Environmental Health and Safety ("EH&S") Council, the Energy
Management Working Group, the Sustainability Data Integrity Working Group, Government Affairs, the Law Department, Corporate
Communications, Investor Relations, Human Resources, EcoMedia, Risk Management, Finance, Corporate Development, Strategic
Sourcing (procurement) and Facilities. At the location level, the location managers and facilities engineers assess risks and
opportunities specific to their location and implement the necessary local strategies such as energy efficiency or alternative energy
projects, employee engagement and training, and asset upgrades. The Sustainability Executive Council along with the two working
groups and EH&S Council serves in a coordinating role for the assessment of climate change risks and opportunities, recommends
corporate strategies and encourages facility level projects. Communication and action on such issues and projects is through the
defined lines of communication and responsibility for the various business units and corporate groups. 

C2.2c

•
•
•
•
•
•
•
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(C2.2c) Which of the following risk types are considered in your organization's climate-related risk assessments?

Relevance
& inclusion

Please explain

Current
regulation

Relevant,
always
included

The EHS manager and legal team are constantly monitoring and assessing the potential impact of current regulation and regulatory
changes as they impact CBS operations.

Emerging
regulation

Relevant,
always
included

As with current regulation, emerging and pending regulatory changes are constantly evaluated to determine potential impact on CBS
including work practices and reporting requirements.

Technology Relevant,
always
included

The Executive Sustainability Council, and specifically the Energy Working Group, are constantly evaluating new technologies and their
applicability to help CBS reduce climate-related risk.

Legal Relevant,
always
included

The CBS Law Department is actively engaged in the Executive Sustainability Council and climate-related discussions.

Market Relevant,
always
included

Strategic Sourcing evaluates costs of CBS' procurement activities and identifies risks and potential mitigations

Reputation Relevant,
always
included

The Executive Sustainability Council constantly assesses reputational risks across all of our significant stakeholder groups including
investors and audiences.

Acute
physical

Relevant,
always
included

Acute physical risk is evaluated and mitigated through disaster recovery / business interruption strategy with associated site specific
disaster recovery plans. We maintain a national contract with a leading disaster recovery specialist who provides property restoration
and a fuel provider to supply emergency generator and vehicle fuels.

Chronic
physical

Relevant,
always
included

CBS has assessed long term climate impact potential to our operations and determined that the impact is gradual and the rate of
change will provide time for CBS operations to adapt.

Upstream Relevant,
sometimes
included

CBS assesses this risk as it relates to procurement of goods and services for our facilities.

Downstream Not relevant,
explanation
provided

As a media company, CBS interprets our downstream supply chain risk as our ability to deliver content to our audiences. This risk is
assessed as part of our chronic physical risk.

C2.2d

(C2.2d) Describe your process(es) for managing climate-related risks and opportunities.

Risks and opportunities are prioritized by how they might impact the corporation, business unit or site level operation, the assets and
resources needed to take advantage of the opportunity, and the potential return on investment.  Prioritization of the impact includes
not only financial measures, but also impact on our people and culture, the communities we serve, and the reputation of CBS.

If a risk or opportunity is prioritized as requiring action, appropriate resources from site, business unit, and corporate levels are tasked
with further investigation, identifying potential mitigation options, presenting options to the appropriate approval and funding channels,
and executing the plan.

Low priority risks and opportunities are reserved for re-evaluation at a future review.

C2.3

(C2.3) Have you identified any inherent climate-related risks with the potential to have a substantive financial or strategic
impact on your business?
No

C2.3b
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(C2.3b) Why do you not consider your organization to be exposed to climate-related risks with the potential to have a
substantive financial or strategic impact on your business?

Primary reason Please explain

Row
1

Risks exist, but none with
potential to have a
substantive financial or
strategic impact on
business

CBS has assessed the climate impact potential to our operations and determined that the impact is either gradual and the rate
of change will provide time for CBS operations to adapt or the impact would be mitigated through our disaster recovery
program. As a media company, other potential financial and strategic risks associated with climate change are relatively small
as compared to other risks we evaluate and manage.

C2.4

(C2.4) Have you identified any climate-related opportunities with the potential to have a substantive financial or strategic
impact on your business?
Yes

C2.4a
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(C2.4a) Provide details of opportunities identified with the potential to have a substantive financial or strategic impact on
your business.

Identifier
Opp1

Where in the value chain does the opportunity occur?
Customer

Opportunity type
Products and services

Primary climate-related opportunity driver
Development and/or expansion of low emission goods and services

Type of financial impact driver
Better competitive position to reflect shifting consumer preferences, resulting in increased revenues

Company- specific description
CBS offers advertisers the opportunity to support GHG reducing and other sustainability projects in the local communities through
EcoMedia and Givewith (www.ecomedia.cbs.com and givewith.com). EcoMedia’s groundbreaking business model harnesses the
power of advertising to effect positive social change and direct funding to effective nonprofits. With a single media buy, advertisers
satisfy multiple corporate objectives, including marketing, public affairs, social responsibility and sustainability goals. Through
EcoMedia, when an advertiser purchases an EcoAd, funds are directed toward environmental sustainability efforts like organic
gardens, water conservation, renewable energy and reforestation. An EducationAd supports scholarships, arts programs, school
supplies and ed tech, while a WellnessAd facilitates funding and resources toward causes like healthy meals programs for seniors
and schoolchildren, healthcare infrastructure and mobile health clinics. Additionally, EcoMedia creates content and other awareness
on environmental issues. Givewith enables businesses to increase sales and profits and attract socially responsible investors, while
raising awareness and funds for some of the world’s most effective nonprofit organizations. The Givewith offerings enable
companies to achieve quantifiable, measurable business gains; generate increased interest from investors who allocate capital with
social impact in mind; meet a variety of investor relations objectives, including increased sales, profits, and improved ESG scores;
and accomplish UNSDGs through social impacts. EcoMedia and Givewith are certified carbon neutral companies through the
purchase of carbon offsets by CO2Logic.

Time horizon
Current

Likelihood
Virtually certain

Magnitude of impact
Medium-low

Potential financial impact

Explanation of financial impact
CBS does not disclose financial information below the operating segment level. Information on 2017 financial performance can be
found here: http://investors.cbscorporation.com/static-files/d4445672-c56e-4388-8255-4b468e24cf7d

Strategy to realize opportunity
Givewith Commerce can leverage any business-to-business “transaction.” Sellers differentiate their offering to buyers, and gain a
unique competitive advantage, by providing access to the proprietary Givewith technology platform. The platform identifies
nonprofit programs that will deliver the maximum business value; measures and tracks project outcomes; and provides detailed
reporting, translating the social impact from the transaction into hard numbers. The result is a new stream of funding to support
nonprofits advancing environmental sustainability and other social impacts. Givewith Advertising enables consumers to join
companies in supporting nonprofit programs in a broad range of cause areas, including environmental sustainability. Through
engagement on premium digital sites, consumers direct corporate dollars to a selected nonprofit organization, making a positive
impact for a cause that matters to them, in real time and without taking money from their own pockets. Brands connect with
consumers around a shared purpose, creating a deeper and more meaningful relationship, while also accomplishing important
environmental sustainability and social impact goals.

Cost to realize opportunity

Comment
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C2.5

(C2.5) Describe where and how the identified risks and opportunities have impacted your business.

Impact Description

Products and
services

Impacted for some
suppliers, facilities, or
product lines

We continue to promote and expand our EcoMedia product lines to help our customers leverage their media spend to
address climate change and other sustainability issues.

Supply chain
and/or value
chain

We have not identified
any risks or
opportunities

We did not identify any other risks or opportunities not already listed above.

Adaptation
and mitigation
activities

We have not identified
any risks or
opportunities

We did not identify any other risks or opportunities not already listed above.

Investment in
R&D

Impacted for some
suppliers, facilities, or
product lines

We continue to develop new products in our EcoMedia business to help our customers leverage their media spend to
address climate change and other sustainability issues. This includes investments in the EcoMedia software platform to
track and report on impacts.

Operations We have not identified
any risks or
opportunities

We did not identify any other risks or opportunities not already listed above.

Other, please
specify

We have not identified
any risks or
opportunities

We did not identify any other risks or opportunities not already listed above.

C2.6

(C2.6) Describe where and how the identified risks and opportunities have factored into your financial planning process.

Relevance Description

Revenues Impacted for some suppliers,
facilities, or product lines

We continue to see opportunities to increase revenues through our EcoMedia product lines which help our
customers leverage their media spend to address climate change and other sustainability issues.

Operating costs We have not identified any
risks or opportunities

We did not identify any other risks or opportunities not already listed above.

Capital expenditures
/ capital allocation

We have not identified any
risks or opportunities

We did not identify any other risks or opportunities not already listed above.

Acquisitions and
divestments

We have not identified any
risks or opportunities

We did not identify any other risks or opportunities not already listed above.

Access to capital We have not identified any
risks or opportunities

We did not identify any other risks or opportunities not already listed above.

Assets We have not identified any
risks or opportunities

We did not identify any other risks or opportunities not already listed above.

Liabilities We have not identified any
risks or opportunities

We did not identify any other risks or opportunities not already listed above.

Other We have not identified any
risks or opportunities

We did not identify any other risks or opportunities not already listed above.

C3. Business Strategy

C3.1

(C3.1) Are climate-related issues integrated into your business strategy?
Yes
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C3.1a

(C3.1a) Does your organization use climate-related scenario analysis to inform your business strategy?
No, but we anticipate doing so in the next two years

C3.1c

(C3.1c) Explain how climate-related issues are integrated into your business objectives and strategy.

CBS views climate change as both a driver for operational efficiency and an opportunity to help our advertisers and audiences.  

CBS takes advantage of opportunities to reduce its energy consumption and greenhouse gas emissions in our facilities where
economically practicable. Facilities are consistently asked to continue to reduce operational costs and are provided support to learn
and consider energy and carbon reduction projects through the Sustainability Executive Council, its working groups, and the EH&S
Council.  A corporate initiative begun in 2017 deploying solid state transmitters to replace inductive output tube (IOT) equipment is an
example of a program which improves the operational efficiency of our CBS transmission locations through lower energy and cooling
demand, but also improves operational reliability and maintainability.

CBS offers advertisers through our EcoMedia business the opportunity to support greenhouse gas reducing and other sustainability
projects in the local communities we serve through its “EcoAds” program and "Givewith" programs, Givewith Commerce and Givewith
Advertising (www.ecomedia.cbs.com and givewith.com).  The development of these products represents an enhancement of our
business strategy to develop new revenue models as part of our Digital Strategy.  These products enable clients to leverage their on-
line transactions and advertising budgets to create even more business value.

Furthermore, CBS provides education and reporting of climate change issues through its various media and entertainment resources.
 This includes a series of CBS Cares public service announcements launched in 2017 on the environment
(www.cbs.com/cbs_cares/topic/environment).

C3.1g

(C3.1g) Why does your organization not use climate-related scenario analysis to inform your business strategy?

CBS continues to improve our understanding of our climate impact, risks, and opportunities and developing the appropriate resources
and processes to meaningfully analyze them against our business strategy.   As we continue to grow in our sustainability maturity, we
anticipate more robust analysis being incorporated into our business strategy including scenario analysis.

C4. Targets and performance

C4.1

(C4.1) Did you have an emissions target that was active in the reporting year?
No target
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C4.1c

(C4.1c) Explain why you do not have emissions target and forecast how your emissions will change over the next five years.

Primary
reason

Five-year forecast Please explain

Row
1

Insufficient
data on
operations

Absent acquisitions, CBS expects
emissions to decline modestly over the
next five years as individual locations
continue to improve energy efficiency,
as solid state transmitters replace
inductive output tube (IOT) equipment,
and as the percentage of renewable
energy from the utilities that service our
operations increases.

CBS operates our climate change activities at the individual location level to lower emissions by
increasing energy efficiency and using clean sources of energy on a case by case basis. We continue
to mature in our sustainability processes and develop a baseline, but we are too early in this process to
establish goals. In the past two years, we have made significant progress. We established our
Sustainability Executive Council and associated working groups and procured and initiated deployment
of our EHSS system using global sustainability software leader Enablon and utility bill management
software. These efforts will continue to support more robust data collection - and the progress of these
efforts is documented in the updated energy and carbon emissions calculations for this year and the
prior year.

C4.2

(C4.2) Provide details of other key climate-related targets not already reported in question C4.1/a/b.

Target
Other, please specify (Annual Energy Cost Reduction)

KPI – Metric numerator
Total corporate energy cost

KPI – Metric denominator (intensity targets only)
N/A

Base year
2016

Start year
2018

Target year
2020

KPI in baseline year

KPI in target year

% achieved in reporting year

Target Status
Underway

Please explain
We will be determining our status at the close of 2018 calendar year. This target is based on total energy costs as determined
through the CBS financial reporting system. The expectation is that this goal will be achieved through energy reduction and
leveraging renewable energy (versus simply reduction in energy commodity costs). Since the KPI is an operating cost, we are
unable to publish the KPI number in this disclosure. We do expect to report on % achievement next year as the KPI is measured
and performance is calculated.

Part of emissions target
While not expressly an emissions reduction target, this target is expected to reduce CBS emissions through energy reduction and
increase in renewable energy consumption.

Is this target part of an overarching initiative?
No, it's not part of an overarching initiative

C4.3
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(C4.3) Did you have emissions reduction initiatives that were active within the reporting year? Note that this can include
those in the planning and/or implementation phases.
Yes

C4.3a

(C4.3a) Identify the total number of projects at each stage of development, and for those in the implementation stages, the
estimated CO2e savings.

Number of projects Total estimated annual CO2e savings in metric tonnes CO2e (only for rows marked *)

Under investigation 2

To be implemented* 2

Implementation commenced* 0 0

Implemented* 3 478

Not to be implemented 3

C4.3b

(C4.3b) Provide details on the initiatives implemented in the reporting year in the table below.

Activity type
Energy efficiency: Building services

Description of activity
HVAC

Estimated annual CO2e savings (metric tonnes CO2e)
18

Scope
Scope 2 (location-based)

Voluntary/Mandatory
Voluntary

Annual monetary savings (unit currency – as specified in CC0.4)
12300

Investment required (unit currency – as specified in CC0.4)

Payback period
4 - 10 years

Estimated lifetime of the initiative
16-20 years

Comment
Replace 1980's vintage air handler on North and South Studios at the KPIX television station in San Francisco, CA

Activity type
Energy efficiency: Building services

Description of activity
HVAC

Estimated annual CO2e savings (metric tonnes CO2e)
171

Scope
Scope 2 (location-based)
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Voluntary/Mandatory
Voluntary

Annual monetary savings (unit currency – as specified in CC0.4)
66667

Investment required (unit currency – as specified in CC0.4)

Payback period
4 - 10 years

Estimated lifetime of the initiative
21-30 years

Comment
Replace 2000's vintage chiller with two (2) 400-ton variable speed centrifugal chillers which eliminates refrigerant use and improves
energy efficiency at our Studio Center campus in Studio City, CA

Activity type
Other, please specify (Printer upgrade)

Description of activity
<Not Applicable>

Estimated annual CO2e savings (metric tonnes CO2e)
289

Scope
Scope 2 (location-based)

Voluntary/Mandatory
Voluntary

Annual monetary savings (unit currency – as specified in CC0.4)
46772

Investment required (unit currency – as specified in CC0.4)

Payback period
4 - 10 years

Estimated lifetime of the initiative
6-10 years

Comment
Upgraded company-wide HP printers with more energy efficient models as compared to November 2014 fleet

C4.3c

(C4.3c) What methods do you use to drive investment in emissions reduction activities?

Method Comment

Compliance with
regulatory
requirements/standards

CBS works to ensure all of our sites comply with all applicable regulatory requirements and standards including environmental
sustainability. New projects such as renovations or new construction projects are reviewed and appropriate funding is provided for
compliance. If a non-compliance is identified, such as due to a change in regulatory code, a funding mechanism is in place to provide
investment for remediation.

Internal finance
mechanisms

Energy and emissions reduction projects leverage the existing operational budgeting and capital expense processes as other types of
projects to receive investment funding. This includes analysis of life-cycle costs and benefits. Sustainability projects do receive additional
non-financial support through the Executive Sustainability Council and its working groups which provides technical expertise, proposal
development, and sponsorship.

C4.5
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(C4.5) Do you classify any of your existing goods and/or services as low-carbon products or do they enable a third party to
avoid GHG emissions?
Yes

C4.5a

(C4.5a) Provide details of your products and/or services that you classify as low-carbon products or that enable a third party
to avoid GHG emissions.

Level of aggregation
Group of products

Description of product/Group of products
EcoMedia and Givewith EcoMedia’s EcoAd, EducationAd, and WellnessAd, as well as Givewith Advertising and Givewith
Commerce facilitate funding that enables third-party nonprofit organizations to address various environmentally-related projects,
including climate change initiatives and GHG emissions. Customers utilizing EcoMedia and/or Givewith in a buy-sell transaction,
such as the purchase of advertising or a procurement deal, generate financial support that is directed to a third-party nonprofit to
deliver specific social impact projects. The environmental sustainability projects that our customers support bring meaningful,
quality-of life improvements to communities nationwide and address carbon emissions, while delivering added ROI to a brand’s
sustainability and CSR (Corporate Social Responsibility) efforts.

Are these low-carbon product(s) or do they enable avoided emissions?
Avoided emissions

Taxonomy, project or methodology used to classify product(s) as low-carbon or to calculate avoided emissions
Other, please specify (Project level calculation)

% revenue from low carbon product(s) in the reporting year
1

Comment
EcoMedia’s environmental-focused projects have had a cumulative impact of approximately 4,696,727.13 lbs. of CO2 savings
through nonprofit projects across the country, in addition to generating hundreds of hours of additional sustainability education
programs and services provided to communities, activating hundreds of acres of green spaces, and engaging thousands of hours of
volunteer time.

Level of aggregation
Product

Description of product/Group of products
GRID Alternatives GRID Alternatives’ mission is to make renewable energy technology and job training accessible to underserved
communities. GRID Alternatives developed a model to make solar PV (photovoltaics) technology practical and accessible to low-
income communities that need the savings and jobs the most, yet have the least access. By taking a broader approach to solar as
not just an environmental benefit but also a real-world solution to a real-world economic problem in these communities, GRID
Alternatives is helping to set the stage for large-scale solar adoption nationwide. EcoMedia funding supported the installation of a
no-cost solar electric system for a low-income family located in San Diego, California and a no-cost solar electric system for 11
families in Los Angeles, California.

Are these low-carbon product(s) or do they enable avoided emissions?
Avoided emissions

Taxonomy, project or methodology used to classify product(s) as low-carbon or to calculate avoided emissions
Other, please specify (Project level calculation)

% revenue from low carbon product(s) in the reporting year

Comment
This project is helping to reduce CO2 emissions by an estimated 1,299,940 lbs. per year.

Level of aggregation
Product

Description of product/Group of products
American Forests American Forests has been protecting and restoring forests for more than 140 years. American Forests inspires
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and advances the conservation of forests, which are essential to life, by protecting and restoring threatened forest ecosystems,
promoting and expanding urban forests, and increasing understanding of the importance of forests. EcoMedia funding supported
the planting of over 50,000 trees in Eldorado National Forest in an area severely burned by forest fires.

Are these low-carbon product(s) or do they enable avoided emissions?
Avoided emissions

Taxonomy, project or methodology used to classify product(s) as low-carbon or to calculate avoided emissions
Other, please specify (Project level calculation)

% revenue from low carbon product(s) in the reporting year

Comment
This project is helping to reduce CO2 emissions by an estimated 710,000 lbs. per year.

Level of aggregation
Product

Description of product/Group of products
California State Parks CSPF’s Park Champions Program holds volunteer work days in state parks across California. Projects
include trail repair, invasive plant removal, habitat restoration, rehabilitation of a historic orchard, fence construction, bridge
construction, and re-painting of park structures. EcoMedia funding supported the local habitat through planting native plants and
reworking the irrigation system.

Are these low-carbon product(s) or do they enable avoided emissions?
Avoided emissions

Taxonomy, project or methodology used to classify product(s) as low-carbon or to calculate avoided emissions
Other, please specify (Project level calculation)

% revenue from low carbon product(s) in the reporting year

Comment
This project is helping to reduce CO2 emissions by an estimated 2,160 lbs. per year.

Level of aggregation
Product

Description of product/Group of products
EcoMedia and Givewith Carbon Offsets Both EcoMedia and Givewith jointly had their carbon footprint calculated by CO2Logic in
order to purchase offsets and become carbon neutral. Through CO2Logic, EcoMedia and Givewith offset 1,159,620 pounds of
carbon in 2017 by supporting access to improved cookstoves in Uganda.

Are these low-carbon product(s) or do they enable avoided emissions?
Avoided emissions

Taxonomy, project or methodology used to classify product(s) as low-carbon or to calculate avoided emissions
Other, please specify (Project level calculation)

% revenue from low carbon product(s) in the reporting year

Comment

Level of aggregation
Product

Description of product/Group of products
The Long Beach Airport Solar Project One of the most advanced solar installations in Southern California, EcoMedia helped
support this state-of-the-art system, made up of six “solar trees,” features rack-mounted photovoltaic (PV) modules on dual-axis
trackers at the Long Beach Airport. These solar trees track the sun throughout the day to maximize solar gain and continuously
produce over 6,000 watts of power – enough to support more than 120 laptop computers at once. The system also features “bi-
facial” PV panels that collect sunlight from both the top and as reflected from below. Over its lifetime, this system will offset nearly a
half million pounds of carbon dioxide emissions.

Are these low-carbon product(s) or do they enable avoided emissions?
Avoided emissions

Taxonomy, project or methodology used to classify product(s) as low-carbon or to calculate avoided emissions
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Other, please specify (Project level calculation)

% revenue from low carbon product(s) in the reporting year

Comment
This project is helping to continually produce an estimated 6,000 watts of solar power every day for millions of people in the Long
Beach Airport.

C5. Emissions methodology

C5.1
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(C5.1) Provide your base year and base year emissions (Scopes 1 and 2).

Scope 1

Base year start
January 1 2016

Base year end
December 31 2016

Base year emissions (metric tons CO2e)
15372.76

Comment
Calendar year 2016 is the first year where CBS collected energy consumption data via utility bills and therefore has been selected
as the base year for emissions tracking. Scope 1 emissions include natural gas consumption at 44 of our major, largest locations
where utility billing data has been captured for 97.5% of the 2016 through 2017 period. These emissions were restated from the
prior year's CDP disclosure as we continued to add locations to our utility bill management system and collect natural gas billing
data. This disclosure does not include scope 1 emissions from diesel fuels from our stationary generators, fleet vehicle fuels, or
fugitive emissions associated with our cooling system maintenance. This disclosure additionally does not include scope 1
emissions associated with our off-site production facilities which are contracted through service agreements. These data sources
are very difficult to collect given CBS' decentralized business model. For these excluded emissions, we do not feel that we have a
good methodology for estimating these emissions since the usage is intermittent. We continue to increase the completeness,
accuracy, and coverage of our emissions data gathering, and look forward to provide this information in future disclosures.

Scope 2 (location-based)

Base year start
January 1 2016

Base year end
December 31 2016

Base year emissions (metric tons CO2e)
186288.58

Comment
Calendar year 2016 is the first year where CBS collected energy consumption data via utility bills and therefore has been selected
as the base year for emissions tracking. Scope 2 emissions include electrical and steam consumption of all our global locations.
The emissions are measured at 44 of our major, largest locations where utility billing data has been captured for 97.5% of the 2016
through 2017 period. These emissions were restated from the prior year's CDP disclosure as we continued to add locations to our
utility bill management system and collect electricity and steam billing data. The emissions also include an estimate of electrical
energy consumption for sites where we do not centrally collect billing data. This estimate is based on the operations at the site
across eight (8) different facility types and square footage of the facility. The estimates have been cross-compared to real billing
data and have proven relatively accurate. This disclosure does not include scope 2 emissions associated with our off-site
production facilities which are contracted through service agreements. These data sources are very difficult to collect given CBS'
decentralized business model. For these excluded emissions, we do not feel that we have a good methodology for estimating these
emissions since the usage is intermittent. We continue to increase the completeness, accuracy, and coverage of our emissions
data gathering, and look forward to provide this information in future disclosures.

Scope 2 (market-based)

Base year start
January 1 2016

Base year end
December 31 2016

Base year emissions (metric tons CO2e)

Comment
We were unable to collect consistent market based emissions factors for our locations. We did attempt to collect emissions factors
from a few of our locations. Since CBS does not have any purchase agreements in place for specific sources of energy except for
two instances, we do not expect the location and market based emissions to differ significantly. These two instances are (1) the
solar installations in Studio Center and Television City facilities in southern California where CBS consumes the power from these
panels directly, but does not own the Renewable Energy Certificates (RECs) which are sold into the California REC market and (2)
a contract for the facilities in New York City to purchase power from the Niagara Falls hydroelectric power facility through NYPA's
RECharge NY program.
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C5.2

(C5.2) Select the name of the standard, protocol, or methodology you have used to collect activity data and calculate Scope
1 and Scope 2 emissions.
The Greenhouse Gas Protocol: A Corporate Accounting and Reporting Standard (Revised Edition)

C6. Emissions data

C6.1

(C6.1) What were your organization’s gross global Scope 1 emissions in metric tons CO2e?

Row 1

Gross global Scope 1 emissions (metric tons CO2e)
16181.18

End-year of reporting period
<Not Applicable>

Comment
Scope 1 emissions include natural gas consumption at 44 of our major, largest locations where utility billing data has been captured
for 97.5% of the 2016 through 2017 period and align to the sites reported for the 2016 baseline year. This disclosure does not
include scope 1 emissions from diesel fuels from our stationary generators, fleet vehicle fuels, or fugitive emissions associated with
our cooling system maintenance. This disclosure additionally does not include scope 1 emissions associated with our off-site
production facilities which are contracted through service agreements. These data sources are very difficult to collect given CBS'
decentralized business model. For these excluded emissions, we do not feel that we have a good methodology for estimating these
emissions since the usage is intermittent. We continue to increase the completeness, accuracy, and coverage of our emissions
data gathering, and look forward to provide this information in future disclosures.

Row 2

Gross global Scope 1 emissions (metric tons CO2e)
15372.76

End-year of reporting period
2016

Comment
We have undertaken a recalculation of the 2016 emissions based on increased historical data collection from the sites and applying
estimation methodology for sites with no energy data.

C6.2
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(C6.2) Describe your organization’s approach to reporting Scope 2 emissions.

Row 1

Scope 2, location-based
We are reporting a Scope 2, location-based figure

Scope 2, market-based
We have no operations where we are able to access electricity supplier emission factors or residual emissions factors and are
unable to report a Scope 2, market-based figure

Comment
We were unable to collect consistent market based emissions factors for our locations. We did attempt to collect emissions factors
from a few of our locations. Since CBS does not have any purchase agreements in place for specific sources of energy except for
two instances, we do not expect the location and market based emissions to differ significantly. These two instances are (1) the
solar installations in Studio Center and Television City facilities in southern California where CBS consumes the power from these
panels directly, but does not own the Renewable Energy Certificates (RECs) which are sold into the California REC market and (2)
a contract for the facilities in New York City to purchase power from the Niagara Falls hydroelectric power facility through NYPA's
RECharge NY program.

C6.3

(C6.3) What were your organization’s gross global Scope 2 emissions in metric tons CO2e?

Row 1

Scope 2, location-based
171492.26

Scope 2, market-based (if applicable)
<Not Applicable>

End-year of reporting period
<Not Applicable>

Comment
Scope 2 emissions include electrical and steam consumption of all our global locations. The emissions are measured at 44 of our
major, largest locations where utility billing data has been captured for 97.5% of the 2016 through 2017 period. These emissions
also include an estimate of electrical energy consumption for sites where we do not centrally collect billing data. This estimate is
based on the operations at the site across eight (8) different facility types and square footage of the facility. The estimates have
been cross-compared to real billing data and have proven relatively accurate. This disclosure does not include scope 2 emissions
associated with our off-site production facilities which are contracted through service agreements. These data sources are very
difficult to collect given CBS' decentralized business model. For these excluded emissions, we do not feel that we have a good
methodology for estimating these emissions since the usage is intermittent. We continue to increase the completeness, accuracy,
and coverage of our emissions data gathering, and look forward to provide this information in future disclosures.

Row 2

Scope 2, location-based
170915.82

Scope 2, market-based (if applicable)
<Not Applicable>

End-year of reporting period
2016

Comment
We have undertaken a recalculation of the 2016 emissions based on increased historical data collection from the sites and applying
estimation methodology for sites with no energy data.

C6.4
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(C6.4) Are there any sources (e.g. facilities, specific GHGs, activities, geographies, etc.) of Scope 1 and Scope 2 emissions
that are within your selected reporting boundary which are not included in your disclosure?
Yes

C6.4a

(C6.4a) Provide details of the sources of Scope 1 and Scope 2 emissions that are within your selected reporting boundary
which are not included in your disclosure.

Source
Diesel fuel used in stationary generators CBS utilizes diesel generators for emergency and remote power. The emergency
generators operate infrequently, but are tested regularly which consumes fuel. Remote power generators are used for providing
temporary power for special events such as sporting events and for on location filming. These remote generators are a combination
of owned and leased units, and are obtained for CBS by a variety of contracting mechanisms, some of which include fuel as part of
the contract. We are working on processes for tracking fuel consumption for both of these generator types and determining when
associated emissions fall into CBS' Scope 1 emissions.

Relevance of Scope 1 emissions from this source
Emissions are relevant but not yet calculated

Relevance of location-based Scope 2 emissions from this source
No emissions from this source

Relevance of market-based Scope 2 emissions from this source (if applicable)
No emissions from this source

Explain why the source is excluded
At this time, we are unable to collect diesel fuel consumption from the sites and remote production locations.

Source
Fuel used in fleet vehicles CBS operates a number of vehicles, primarily for news gathering at our television stations. These
vehicles are in some cases owned by CBS and in other instances leased. News gathering vehicles consume fuel differently than a
normal vehicle since they are often idling and consuming fuel to power the video and broadcasting equipment in the truck. In
addition, productions will lease vehicles for use in transportation of people and equipment during filming. Usage for these vehicles
is highly variable by production and by day. Since each television station and production independently purchases their fuel and
uses different purchasing strategies, we are working on a process to track fuel usage at the corporate level.

Relevance of Scope 1 emissions from this source
Emissions are relevant but not yet calculated

Relevance of location-based Scope 2 emissions from this source
No emissions from this source

Relevance of market-based Scope 2 emissions from this source (if applicable)
No emissions from this source

Explain why the source is excluded
At this time, we are unable to collect fuel consumption for the fleet vehicles from the sites. Each site has different methodologies for
purchasing fuel and tracking is manual and limited. We are evaluating methods to improve tracking and reporting of vehicle fuel
consumption for the US sites.

Source
Fugitive Emissions CBS recognizes that the recharging of our cooling systems has the potential to create emissions of Greenhouse
gases. Each site is responsible for maintaining their cooling systems and complying with local regulation including record keeping.
We do not yet have a methodology to track these potential emissions at the corporate level.

Relevance of Scope 1 emissions from this source
Emissions are relevant but not yet calculated

Relevance of location-based Scope 2 emissions from this source
No emissions from this source

Relevance of market-based Scope 2 emissions from this source (if applicable)
No emissions from this source
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Explain why the source is excluded
At this time, we are unable to collect fugitive emissions associated with cooling systems. We do not yet have a methodology to
track these potential emissions at the corporate level.

Source
Show Production Energy Consumption Multiple divisions within CBS including Entertainment and Showtime create programming
content through a variety of contracting mechanisms. Some shows are produced by CBS for CBS distribution; other shows are
produced by third parties for CBS. Production for some of these shows occur on CBS properties, specialty leased sites, and
additional, temporary locations. Each show is independently contracted and controlled. This variety of contracting and execution
methodologies make tracking energy consumption very difficult. For example, a show may rent a studio location for a month and
only film at this location for a week. During the other time, energy consumption is limited to basic cooling and lighting for set
production. During filming, lighting and cooling loads will be significantly increased. Depending on the contract for the studio, this
energy could be included in the contract.

Relevance of Scope 1 emissions from this source
Emissions are relevant but not yet calculated

Relevance of location-based Scope 2 emissions from this source
Emissions are relevant but not yet calculated

Relevance of market-based Scope 2 emissions from this source (if applicable)
Emissions are not evaluated

Explain why the source is excluded
At this time, we are unable to collect emissions associated with show productions. We do not yet have a methodology to track
these potential emissions at the corporate level.

C6.5

(C6.5) Account for your organization’s Scope 3 emissions, disclosing and explaining any exclusions.

Purchased goods and services

Evaluation status
Relevant, not yet calculated

Metric tonnes CO2e

Emissions calculation methodology

Percentage of emissions calculated using data obtained from suppliers or value chain partners

Explanation
We have not calculated emissions associated with purchased goods and services. Most of CBS spend is in creative services,
including licensing, marketing, and talent deals, and only a small portion on capital projects (9%). In addition, calculating Scope 3
emissions would require a large burden due to decentralized purchasing with a large volume of suppliers that are mostly small,
privately-held companies.

Capital goods

Evaluation status
Relevant, not yet calculated

Metric tonnes CO2e

Emissions calculation methodology

Percentage of emissions calculated using data obtained from suppliers or value chain partners

Explanation
We have not calculated emissions associated with capital goods. Most of CBS spend is in creative services, including licensing,
marketing, and talent deals, and only a small portion on capital projects (9%). In addition, calculating Scope 3 emissions would
require a large burden due to decentralized purchasing with a large volume of suppliers that are mostly small, privately-held
companies.
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Fuel-and-energy-related activities (not included in Scope 1 or 2)

Evaluation status
Not relevant, explanation provided

Metric tonnes CO2e

Emissions calculation methodology

Percentage of emissions calculated using data obtained from suppliers or value chain partners

Explanation
CBS does not have emissions associated with the extraction, production, or transportation of fuels or energy. Transported fuels and
energy, including natural gas, diesel fuel, and electricity, are purchased by CBS at arrival on the the CBS facility where they are
consumed.

Upstream transportation and distribution

Evaluation status
Relevant, not yet calculated

Metric tonnes CO2e

Emissions calculation methodology

Percentage of emissions calculated using data obtained from suppliers or value chain partners

Explanation
Apart from the Publishing segment, CBS does not have physical products which require transportation or distribution. The
distribution of content via broadcast and other means does consume electricity and is accounted for in the Scope 2 emissions
calculation which includes transmission facilities and other IT centers. For the Publishing segment, primarily Simon and Schuster,
there are emissions associated with the transportation of books to CBS owned distribution centers. We have not calculated the
emissions associated with this transportation which is done by third-party haulers.

Waste generated in operations

Evaluation status
Relevant, not yet calculated

Metric tonnes CO2e

Emissions calculation methodology

Percentage of emissions calculated using data obtained from suppliers or value chain partners

Explanation
CBS operations and productions produce waste primarily composed of normal office waste including e-waste and some waste
which is categorized as hazardous waste. As with other metrics, waste management is the responsibility of the individual sites and
show productions, and the data is not yet collected at the corporate level.

CDP Page  of 3925



Business travel

Evaluation status
Relevant, calculated

Metric tonnes CO2e
19638.47

Emissions calculation methodology
CBS collected data from three (3) transportation providers that cover all corporate sponsored travel, American Express, BCD, and
Amtrak. Each provider tallied the number of trips by origin and destination and then calculated the carbon emissions of each trip
using the Greenhouse Gas Protocol calculation methodology. For air flights, emissions per segment mile used different emissions
factors based on short, medium, or long haul distances as well as seat class.

Percentage of emissions calculated using data obtained from suppliers or value chain partners
100

Explanation
Travel is an essential and core part of CBS' business, covering news and sporting events around the world, filming content in
remote locations for shows such as Survivor and The Amazing Race, and undertaking normal business operations travel. Travel is
regularly tracked by corporate procurement with contracts and travel policy updated as required to minimize costs while not
negatively impacting our critical business needs. CBS' Travel Policy requires that employees use corporate travel services to book
airline tickets and, with few exceptions, the class of service shall be coach. Rail travel follows the same rules as air. This disclosure
is the first year that CBS has collected and reported on Scope 3 travel emissions. In collecting the 2017 data, we also collected the
information for 2016 and can report that 2016 Scope 3 travel emissions were 17,016.04 metric tonnes CO2e. The 2016 data was
collected from the same sources and calculated using the same methodology. We look forward to continuing to disclose our travel
related emissions and work towards reducing emissions through management of our travel services and travel policy.

Employee commuting

Evaluation status
Relevant, not yet calculated

Metric tonnes CO2e

Emissions calculation methodology

Percentage of emissions calculated using data obtained from suppliers or value chain partners

Explanation
We recognize the impact of employee of employee commuting on both the environment and employee quality of life. Some CBS
sites and productions have implemented programs to reduce emissions associated with employee commuting. These programs
include: Providing free electric vehicle charging stations to encourage employees to select lower carbon vehicles Arranging group
transportation of production staff with large capacity multi-passenger vehicles (typically 10 plus passenger vans) Giving employees
the option to purchase public transportation passes on a pre-tax basis At this time, CBS does not calculate or estimate employee
commuting and associated emissions.

Upstream leased assets

Evaluation status
Relevant, not yet calculated

Metric tonnes CO2e

Emissions calculation methodology

Percentage of emissions calculated using data obtained from suppliers or value chain partners

Explanation
In the production of content, CBS leverages a variety of facilities, services, and other assets during production. These can range,
for example, from an entire studio set to helicopters used for traffic reporting. Since these assets are leased at the individual
business level, we do not have a method for calculating the Scope 3 emissions from them. Note that we are working on including as
Scope 1 and 2 emissions show productions with long term leases.
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Downstream transportation and distribution

Evaluation status
Relevant, not yet calculated

Metric tonnes CO2e

Emissions calculation methodology

Percentage of emissions calculated using data obtained from suppliers or value chain partners

Explanation
There are two areas of downstream distribution for CBS, but we have not calculated either's Scope 3 emissions at this time. For
our publishing segment, downstream distribution is the transportation of books to retail or other distribution centers. This
transportation is provided by third party haulers. For our media divisions, CBS engages third party uplink providers who own and
operate satellite facilities that CBS leases space and/or bandwidth from to distribute content to other locations and services. The are
also local affiliates who broadcast CBS content in areas where CBS does not own and operate a station.

Processing of sold products

Evaluation status
Relevant, not yet calculated

Metric tonnes CO2e

Emissions calculation methodology

Percentage of emissions calculated using data obtained from suppliers or value chain partners

Explanation
Due to the nature of the media business, CBS does not have emissions associated with the processing of sold products.

Use of sold products

Evaluation status
Relevant, not yet calculated

Metric tonnes CO2e

Emissions calculation methodology

Percentage of emissions calculated using data obtained from suppliers or value chain partners

Explanation
We recognize that viewing CBS media requires an electronic device - television, computer, or smart phone. We have not
calculated emissions associated with this use and do not expect to find a methodology to accurately and repeatedly estimate this
impact.

End of life treatment of sold products

Evaluation status
Relevant, not yet calculated

Metric tonnes CO2e

Emissions calculation methodology

Percentage of emissions calculated using data obtained from suppliers or value chain partners

Explanation
There are two end of life possibilities for CBS products. For our media divisions, the media content has no end of life in a traditional
sense. For our Publishing segment, the life cycle of a book is highly variable based on the type of book (hard/soft cover), the
customer (i.e., a library book will have a shorter life than a personal book due to higher circulation levels), the popularity of the title,
and the way in which a user ultimately disposes of the book (recycled or waste). Therefore, we do not anticipate finding a
methodology to accurately and repeatably determine the emissions from book end of life treatment.
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Downstream leased assets

Evaluation status
Not relevant, explanation provided

Metric tonnes CO2e

Emissions calculation methodology

Percentage of emissions calculated using data obtained from suppliers or value chain partners

Explanation
CBS does not have any significant downstream leases that are not included in our Scope 1 and 2 emissions. The energy
associated with sub-leased space within our facilities including our studios is included in our Scope 1 and 2 calculations.

Franchises

Evaluation status
Not relevant, explanation provided

Metric tonnes CO2e

Emissions calculation methodology

Percentage of emissions calculated using data obtained from suppliers or value chain partners

Explanation
CBS does not have any franchises, but we do have affiliates who broadcast CBS content (i.e., local television stations who
broadcast CBS' content but are not owned by CBS). Emissions associated with these affiliates would fall under Downstream
transportation and distribution.

Investments

Evaluation status
Not evaluated

Metric tonnes CO2e

Emissions calculation methodology

Percentage of emissions calculated using data obtained from suppliers or value chain partners

Explanation
We have not evaluated the emissions impact of CBS investments.

Other (upstream)

Evaluation status
Not evaluated

Metric tonnes CO2e

Emissions calculation methodology

Percentage of emissions calculated using data obtained from suppliers or value chain partners

Explanation
We have not evaluated the emissions impact of other emissions categories not listed in this disclosure.

Other (downstream)

Evaluation status
Not evaluated

Metric tonnes CO2e

Emissions calculation methodology

Percentage of emissions calculated using data obtained from suppliers or value chain partners

Explanation
We have not evaluated the emissions impact of other emissions categories not listed in this disclosure.
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C6.7

(C6.7) Are carbon dioxide emissions from biologically sequestered carbon relevant to your organization?
No

C6.10

(C6.10) Describe your gross global combined Scope 1 and 2 emissions for the reporting year in metric tons CO2e per unit
currency total revenue and provide any additional intensity metrics that are appropriate to your business operations.

Intensity figure
13.71

Metric numerator (Gross global combined Scope 1 and 2 emissions)
187673.44

Metric denominator
Other, please specify ($M Total Revenue)

Metric denominator: Unit total
13690

Scope 2 figure used
Location-based

% change from previous year
3.08

Direction of change
Decreased

Reason for change
Small increase in emissions was offset by higher revenues in 2017 leading to a decrease in the total Scope 1 and 2 emissions per
$ million of revenue.

C7. Emissions breakdowns

C7.1

(C7.1) Does your organization have greenhouse gas emissions other than carbon dioxide?
Yes

C7.1a

(C7.1a) Break down your total gross global Scope 1 emissions by greenhouse gas type and provide the source of each used
greenhouse warming potential (GWP).

Greenhouse gas Scope 1 emissions (metric tons of CO2e) GWP Reference

CH4 40.6 IPCC Fifth Assessment Report (AR5 – 100 year)

N2O 1265.68 IPCC Fifth Assessment Report (AR5 – 100 year)

CO2 14984.48 IPCC Fifth Assessment Report (AR5 – 100 year)
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C7.2

(C7.2) Break down your total gross global Scope 1 emissions by country/region.

Country/Region Scope 1 emissions (metric tons CO2e)

Australia 0

China 0

India 0

Japan 0

Singapore 0

France 0

Germany 0

Israel 0

Italy 0

Netherlands 0

Russian Federation 0

Switzerland 0

United Kingdom of Great Britain and Northern Ireland 0

United States of America 16181.18

Cuba 0

Canada 0

C7.3

(C7.3) Indicate which gross global Scope 1 emissions breakdowns you are able to provide.
By business division

C7.3a

(C7.3a) Break down your total gross global Scope 1 emissions by business division.

Business division Scope 1
emissions
(metric
ton CO2e)

CBS Corporate Includes corporate operations and specialty business entities 371.22

Entertainment Includes CBS Television Network, CBS Television Studios, CBS Studios International, CBS Television Distribution, Network Ten, CBS
Interactive, and CBS Films Responsible for acquiring or developing and scheduling the entertainment programming presented on the CBS Television
Network, which includes prime time comedy and drama series, reality-based programming, theatrical films, specials, children’s programs, daytime
dramas, game shows, talk shows and late night programs.

12027.2

Local Media CBS Local Media consists of 28 owned-and-operated stations, including 15 that are part of the CBS Television Network, eight affiliates of
The CW Network, three independent stations and two MyNetworkTV affiliates. Among its stations are WCBS-TV and WLNY-TV (New York), KCBS-TV
and KCAL-TV (Los Angeles), WBBM-TV (Chicago), KYW-TV and WPSG-TV (Philadelphia), KTVT-TV and KTXA-TV (Dallas-Ft. Worth), KPIX-TV and
KBCW-TV (San Francisco), WUPA-TV (Atlanta), WBZ-TV and WSBK-TV (Boston)

1187.8

Cable Networks Includes Showtime Networks, CBS Sports Network, and Smithsonian Networks 0

Publishing Includes Simon and Schuster A global leader in general interest publishing, dedicated to providing the best in fiction and nonfiction for
readers of all ages, and in all printed, digital and audio formats. Its distinguished roster of authors includes many of the world’s most popular and widely
recognized writers, and winners of the most prestigious literary honors and awards. It is home to numerous well-known imprints and divisions.

2594.97

C7.5
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(C7.5) Break down your total gross global Scope 2 emissions by country/region.

Country/Region Scope 2, location-
based (metric tons
CO2e)

Scope 2, market-
based (metric tons
CO2e)

Purchased and consumed
electricity, heat, steam or
cooling (MWh)

Purchased and consumed low-carbon electricity, heat,
steam or cooling accounted in market-based approach
(MWh)

Australia 226.2 307.88

China 241.32 506.43

India 39.72 48.9

Japan 19.68 35.32

Singapore 33.12 75.12

France 1.32 33.58

Germany 11.76 24.81

Israel 2.16 3.3

Italy 67.92 205.38

Netherlands 268.2 567.69

Russian Federation 152.52 401.68

Switzerland 1.08 49.11

United Kingdom of
Great Britain and
Northern Ireland

643.32 1425.35

United States of
America

169727.1 505221.48

Cuba 10.44 13.51

Canada 46.2 318.28

C7.6

(C7.6) Indicate which gross global Scope 2 emissions breakdowns you are able to provide.
By business division

C7.6a

(C7.6a) Break down your total gross global Scope 2 emissions by business division.

Business division Scope 2,
location-
based
emissions
(metric tons
CO2e)

Scope 2,
market-
based
emissions
(metric tons
CO2e)

CBS Corporate Includes corporate operations and specialty business entities 10786.9

Entertainment Includes CBS Television Network, CBS Television Studios, CBS Studios International, CBS Television Distribution,
Network Ten, CBS Interactive, and CBS Films Responsible for acquiring or developing and scheduling the entertainment
programming presented on the CBS Television Network, which includes prime time comedy and drama series, reality-based
programming, theatrical films, specials, children’s programs, daytime dramas, game shows, talk shows and late night programs.

42547.07

Local Media CBS Local Media consists of 28 owned-and-operated stations, including 15 that are part of the CBS Television Network,
eight affiliates of The CW Network, three independent stations and two MyNetworkTV affiliates. Among its stations are WCBS-TV and
WLNY-TV (New York), KCBS-TV and KCAL-TV (Los Angeles), WBBM-TV (Chicago), KYW-TV and WPSG-TV (Philadelphia), KTVT-
TV and KTXA-TV (Dallas-Ft. Worth), KPIX-TV and KBCW-TV (San Francisco), WUPA-TV (Atlanta), WBZ-TV and WSBK-TV (Boston)

111421.91

Cable Networks Includes Showtime Networks, CBS Sports Network, and Smithsonian Networks 1204.71

Publishing Includes Simon and Schuster A global leader in general interest publishing, dedicated to providing the best in fiction and
nonfiction for readers of all ages, and in all printed, digital and audio formats. Its distinguished roster of authors includes many of the
world’s most popular and widely recognized writers, and winners of the most prestigious literary honors and awards. It is home to
numerous well-known imprints and divisions.

5531.68
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C7.9

(C7.9) How do your gross global emissions (Scope 1 and 2 combined) for the reporting year compare to those of the
previous reporting year?
Remained the same overall

C7.9a

(C7.9a) Identify the reasons for any change in your gross global emissions (Scope 1 and 2 combined) and for each of them
specify how your emissions compare to the previous year.

Change in
emissions
(metric tons
CO2e)

Direction
of
change

Emissions
value
(percentage)

Please explain calculation

Change in
renewable
energy
consumption

0 No
change

0 CBS did not purchase renewable energy with associated REC during either 2016 or 2017

Other
emissions
reduction
activities

0 No
change

Although there were emissions reduction activities, the impact was minor and should not effect the
comparison as these activities occurred in both 2016 and 2017.

Divestment 0 No
change

0 No divestment activities occurred between 2016 and 2017. CBS Radio and Outdoor divestment
activities occurred prior to 2016 and those sites were excluded from 2016 and 2017 calculations.

Acquisitions 0 No
change

0 No acquisition activities occurred between 2016 and 2017.

Mergers 0 No
change

0 No mergers occurred between 2016 and 2017.

Change in
output

0 No
change

0 No significant changes in output occurred between 2016 and 2017 although revenues did rise.

Change in
methodology

0 No
change

The methodology between last year's disclosure and this disclosure changed significantly, most notably
including the estimate of energy consumption at sites with no measured energy data. However, the
recalculation of the baseline ensured no effect between 2016 and 2017.

Change in
boundary

0 No
change

The boundary of last year's disclosure was US only and limited in the number of sites. Although the
boundary changed in this year's disclosure, the recalculation of the baseline ensured no effect between
2016 and 2017.

Change in
physical
operating
conditions

0 No
change

0 No change in physical operating conditions occurred between 2016 and 2017.

Unidentified 1384.86 Increased This small increase of less than 1% is due to unidentified factors in the variations of energy
consumption at the sites which includes weather and normal fluctuations in business activities.

Other 0 No
change

0 No other changes occurred between 2016 and 2017.

C7.9b

(C7.9b) Are your emissions performance calculations in C7.9 and C7.9a based on a location-based Scope 2 emissions figure
or a market-based Scope 2 emissions figure?
Location-based

C8. Energy
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C8.1

(C8.1) What percentage of your total operational spend in the reporting year was on energy?
More than 0% but less than or equal to 5%

C8.2

(C8.2) Select which energy-related activities your organization has undertaken.

Indicate whether your organization undertakes this energy-related activity

Consumption of fuel (excluding feedstocks) Yes

Consumption of purchased or acquired electricity Yes

Consumption of purchased or acquired heat No

Consumption of purchased or acquired steam Yes

Consumption of purchased or acquired cooling No

Generation of electricity, heat, steam, or cooling Yes

C8.2a

(C8.2a) Report your organization’s energy consumption totals (excluding feedstocks) in MWh.

Heating value MWh from renewable
sources

MWh from non-renewable
sources

Total MWh

Consumption of fuel (excluding feedstock) LHV (lower heating
value)

0 79933.33 79933.33

Consumption of purchased or acquired electricity <Not Applicable> 3224 477273.44 480497.44

Consumption of purchased or acquired heat <Not Applicable> <Not Applicable> <Not Applicable> <Not
Applicable>

Consumption of purchased or acquired steam <Not Applicable> 0 28740.46 28740.46

Consumption of purchased or acquired cooling <Not Applicable> <Not Applicable> <Not Applicable> <Not
Applicable>

Consumption of self-generated non-fuel renewable
energy

<Not Applicable> 0 <Not Applicable> 0

Total energy consumption <Not Applicable> 3224 585947.23 589171.23

C8.2b

(C8.2b) Select the applications of your organization’s consumption of fuel.

Indicate whether your organization undertakes this fuel application

Consumption of fuel for the generation of electricity No

Consumption of fuel for the generation of steam No

Consumption of fuel for the generation of cooling No

Consumption of fuel for co-generation or tri-generation Yes

C8.2c
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(C8.2c) State how much fuel in MWh your organization has consumed (excluding feedstocks) by fuel type.

Fuels (excluding feedstocks)
Natural Gas

CBS consumption of natural gas is for the heating of our buildings and domestic hot water except for two fuel cell installations at our
studios in Southern California. The fuel cells at Studio Center provide both electricity and chilled water through a 130-ton absorption
chiller. The fuel cells at Television City provide electricity, heat for their central boiler system, and chilled water through a 50-ton
absorption chiller. At this time, we have collected the electricity production from these fuel cells, but not the heat and cooling
production data. Therefore, we are unable to fully answer question C8.2e.

Heating value
LHV (lower heating value)

Total fuel MWh consumed by the organization
79933.33

MWh fuel consumed for the self-generation of electricity
<Not Applicable>

MWh fuel consumed for self-generation of heat

MWh fuel consumed for self-generation of steam
<Not Applicable>

MWh fuel consumed for self-generation of cooling
<Not Applicable>

MWh fuel consumed for self- cogeneration or self-trigeneration

C8.2d

(C8.2d) List the average emission factors of the fuels reported in C8.2c.

Natural Gas

Emission factor
56105.1

Unit
metric tons CO2e per GJ

Emission factor source
Per the Greenhouse Gas Protocol which uses the 2006 IPCC Guidelines

Comment
This factor includes CO2, CH4, and N2O emissions.

C8.2e

(C8.2e) Provide details on the electricity, heat, steam, and cooling your organization has generated and consumed in the
reporting year.

Total Gross
generation (MWh)

Generation that is consumed by the
organization (MWh)

Gross generation from
renewable sources (MWh)

Generation from renewable sources that is
consumed by the organization (MWh)

Electricity 15616.83 15616.83 0 0

Heat 0 0

Steam 0 0 0 0

Cooling 0 0
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C8.2f

(C8.2f) Provide details on the electricity, heat, steam and/or cooling amounts that were accounted for at a low-carbon
emission factor in the market-based Scope 2 figure reported in C6.3.

C9. Additional metrics

C9.1

(C9.1) Provide any additional climate-related metrics relevant to your business.

C10. Verification

C10.1

(C10.1) Indicate the verification/assurance status that applies to your reported emissions.

Verification/assurance status

Scope 1 No third-party verification or assurance

Scope 2 (location-based or market-based) No third-party verification or assurance

Scope 3 No third-party verification or assurance

C10.2

(C10.2) Do you verify any climate-related information reported in your CDP disclosure other than the emissions figures
reported in C6.1, C6.3, and C6.5?
No, but we are actively considering verifying within the next two years

C11. Carbon pricing

C11.1

(C11.1) Are any of your operations or activities regulated by a carbon pricing system (i.e. ETS, Cap & Trade or Carbon Tax)?
No, and we do not anticipate being regulated in the next three years

C11.2

(C11.2) Has your organization originated or purchased any project-based carbon credits within the reporting period?
No
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C11.3

(C11.3) Does your organization use an internal price on carbon?
No, and we do not currently anticipate doing so in the next two years

C12. Engagement

C12.1

(C12.1) Do you engage with your value chain on climate-related issues?
Yes, our suppliers
Yes, our customers

C12.1a
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(C12.1a) Provide details of your climate-related supplier engagement strategy.

Type of engagement
Compliance & onboarding

Details of engagement
Included climate change in supplier selection / management mechanism
Climate change is integrated into supplier evaluation processes

% of suppliers by number
0.45

% total procurement spend (direct and indirect)
15.55

% Scope 3 emissions as reported in C6.5
0

Rationale for the coverage of your engagement
All suppliers which go through CBS' proposal process complete this process. However, many of our suppliers are one-time
procurement activities executed at the local level.

Impact of engagement, including measures of success
Asking suppliers to complete these questions as part of the RFP process has had an impacts. It has encouraged suppliers to come
up with additional options, information, and ideas on products and services being offered to CBS beyond the explicit scope in the
RFP document. Although these impacts are not formally tracked, there have been numerous occasions where suppliers have
proposed more environmentally friendly products and solutions, and those alternative proposals were accepted by the business as
better solutions.

Comment
For the suppliers evaluated via RFP/questionnaire, the following RFP questions are included with additional sustainability related
questions added based on the project’s scope: 1. Does your company have a sustainability program? If yes, state the name and
title of the individual responsible for the program and a brief synopsis of responsibility. 2. Does your Environmental Policy include
any written sustainability goals (e.g. waste reduction goals, greenhouse gas (GHG) reduction targets, goals for % of energy from
renewable sources)? If yes, please describe or attach. 3. Do you provide sustainability metrics of client performance on a regular
basis (preferably quarterly)? If yes, please describe. 4. Please describe any sustainable features included in your bid for this RFP
that CBS would benefit from.

Type of engagement
Engagement & incentivization (changing supplier behavior)

Details of engagement
Run an engagement campaign to educate suppliers about climate change

% of suppliers by number
0.01

% total procurement spend (direct and indirect)
0.89

% Scope 3 emissions as reported in C6.5
0

Rationale for the coverage of your engagement
CBS Strategic Sourcing has created the "1, 2, 3 Green" program to specifically assist offices to make more environmentally friendly
choices in their purchasing. Since this program only addresses certain spend categories and suppliers with larger contracts, the
current coverage is limited.

Impact of engagement, including measures of success
By partnering with appropriate, preferred suppliers, CBS reduced more than 400 tons of carbon in 2017 compared to 2016 and
saved $500,000 across the specific categories in the 1, 2, 3 GREEN program.

Comment
More information is available on the program at: https://www.cbseyeontheenvironment.com/offices In addition, this program was
given a SDCE 2017 Green Supply Chain Award. Information on this award is available at:
https://www.sdcexec.com/sustainability/article/12380945/the-green-scene-sdce-2017-green-supply-chain-awards
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C12.1b

(C12.1b) Give details of your climate-related engagement strategy with your customers.

Type of engagement
Collaboration & innovation

Details of engagement
Other – please provide information in column 5

Size of engagement

% Scope 3 emissions as reported in C6.5
0

Please explain the rationale for selecting this group of customers and scope of engagement
EcoMedia and Givewith have approximately 30 projects conducted prior to and ongoing through 2017. These projects were
delivered in partnership with CBS and other advertisers and nonprofit organizations, and have had a positive impact on reducing
carbon emissions. CBS Policy does not allow us to disclose the number of customers who engage with its subsidiaries, including
EcoMedia and Givewith.

Impact of engagement, including measures of success
In total, EcoMedia and Givewith projects and carbon offset purchases have helped to avoid an estimated 4,696,727.13 lbs of CO2
in 2017.

C12.3

(C12.3) Do you engage in activities that could either directly or indirectly influence public policy on climate-related issues
through any of the following?
Other

C12.3e

(C12.3e) Provide details of the other engagement activities that you undertake.

CBS does engage on climate-related issues indirectly through our public service announcements (PSAs) and our EcoMedia
solutions.  The media created by these programs are seen by very large audiences.  The messages support personal action to
reduce negative environmental impacts as well as supporting specific organizations listed in section C2. Risks and Opportunities of
this disclosure

C12.3f

(C12.3f) What processes do you have in place to ensure that all of your direct and indirect activities that influence policy are
consistent with your overall climate change strategy?

EcoMedia and Givewith have a very well-defined vetting process, which we have used for many years to identify and collaborate with
high-quality nonprofit organizations, and support their programs and services. 

Likewise, there is an extensive review process for public service announcement (PSAs) to verify topic as well as message.

C12.4
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(C12.4) Have you published information about your organization’s response to climate change and GHG emissions
performance for this reporting year in places other than in your CDP response? If so, please attach the publication(s).

Publication
In voluntary communications

Status
Complete

Attach the document
EcoMedia CBS YouTube Channel.docx
CBS Cares Public Service Announcements.docx

Content elements
Other, please specify (Audience and customer engagement)

C14. Signoff

C-FI

(C-FI) Use this field to provide any additional information or context that you feel is relevant to your organization's response.
Please note that this field is optional and is not scored.

C14.1

(C14.1) Provide details for the person that has signed off (approved) your CDP climate change response.

Job title Corresponding job category

Row 1 Vice President, Senior Counsel Other, please specify (Legal)

Submit your response

In which language are you submitting your response?
English

Please confirm how your response should be handled by CDP

Public or Non-Public Submission I am submitting to

I am submitting my response Public Investors

Please confirm below
I have read and accept the applicable Terms
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